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The Evolution Of The Content Economy

Web 3.0

Web 2.5

Web 2.0

Web 1.0

Platform Economy

Creator Economy

Studio Economy

• The rise of SVOD Platforms

• Platforms like Netflix & Amazon 

became the kingmakers of the top 

producers and creatives

• Film Studios  control the entire 

content industry – funding, 

producing and distributing 

• They support selected 

production houses and creatives

Viewer Economy

2013 - 2018

Until 2013

2018 - NOW

PRESENT DAY

• Digital Creators gain a significant share 

of the content economy

• AVOD platforms like YouTube & TikTok 

disrupt and steal viewership from 

established SVOD platforms

• Everyone can be a creator

• Viewers expect higher levels of 
engagement, rewards and experience 
than ever before

• Barriers removed and lines blurred for any 
consumers to participate in the content 
economy as collaborators, creators and 
fans

• Gamification prevalent across all areas of 
consumption

• Increased consumer awareness of data 
value and monetization by brands





The Market & Opportunity

▪ The overall video content streaming industry has a total annual 
revenue of over USD 500 Billion today.

▪ The industry is expected to grow to USD 2,000 Billion by 2030.
 
▪ Advertising revenues to AVOD Platforms alone are anticipated to 

reach USD 500 Billion a year by 2030.

▪ There is a total of circa 5 Billion video streaming consumers 
today – out of this majority (3.5 Billion users) are consuming 
content on AVOD (ad supported video on demand) platforms. 

▪ While the advertising revenues are growing each year – their 
growth could be amplified if a platform can provide a more 
captive, participating, engaged and empowered audience – 
thus justifying higher CPM rates and faster industry growth. 
 

▪ SVOD & TVOD (transaction / subscription) revenues are declining 
globally however with high end web3 engagement opportunities, 
the paid consumer can have an elevated relationship with the 
platforms & the overall content economy.
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Total Global SVOD Subscribers 2023 – 1.4 Bn

Total Global AVOD Users Unique 2023 – 3.5 Bn
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1. Creator

The Gaps in a Highly Centralized 
Global Content Economy

2. Viewers 3. Platforms

• SVOD Platforms (Netflix, Amazon, Disney)
• Studios
• Content Financing Companies
• Linear TV Channels & Broadcasters
• AVOD Platforms (Youtube, Twitch)
• Brands 

Who invests into content directly 
or indirectly? • Increased incentivisation and sustainable 

monetization 
• More ownership of content and data 

(decentralised ownership)
• More involvement & engagement 

(community driven platforms)
• More Gamification (offerings beyond 

passive consumption)
• More recognition (user driven recognition 

for contribution vs passive subscribers)

What are GenZ looking for?

• SVOD – losing subscribers with minimum 
Gen Z penetration

• AVODs – losing revenues & low margins 
with high data & hosting costs, low CPMs

• Linear TV – haemorrhaging viewers & 
advertisers

• Content loyalty over platform loyalty
• Impression / CPRP based media spends 

facing global decline

The reality of content platforms today

Talent. Stories. Skillset

Funding. Monetization. Distribution
Funds. Global Interest. Risk Tolerance

Ownership. Monetization. Involvement

Quality Content. Global Reach. SVOD/AVOD

Captive Audience . Loyal Subscribers . 
Community

The GAP

• Lack of funding - 99.54% of the scripts for film & TV 
are not produced

• Upfront funding – only for established creators
• High cost of funding – leading to selective funding
• Creator monetization post publishing – Over 99% of YT 

creators can’t achieve monetization

• Thousands of viewers who are consuming advertising 
messages as non-captive audiences (no participation)

• No platform offering true empowerment to consumers of 
content

• The new viewer is merely a transactional consumer with 
no further or deeper involvement in the creator economy

• Declining subs for SVODs globally
• Captive viewers for AVODs / Linear TV
• High video infrastructure costs with AWS / Azure, etc
• CPM model decline
• Limited GenZ penetration (gamers / gaming streamers win)

Funding & Fair Monetization Empowerment & Earning Declining Users & Loyalty



Engage. Earn. 
Empower.

A vertically integrated watch&earn content streaming 
platform driven by web3 technology

Creators and viewers in 190+ countries, with 22M registered 
users & 7M MAUs

200+ live sporting events streamed, 1M videos on platform, 
2K+ creators

30M+ micro payment transactions in community rewards

2K+ licensed titles with 50 MyOriginals and 200+ 
commissioned

Available on Web, Apple, Google Play and Huawei Stores

$7.2M annual revenue in FY23-24 with $650k in Profits 



Viewer rewards for time 
and loyalty

No entry barriers to becoming a creator

65% 35%

65%

Ad revenue split for UGC content

Myco owned or licensed content

Creator Viewers

Platform



Why Myco Appeals to Both 
Users and Content Creators

• While many video streaming platforms focus on 
rewarding content creators only, every time a viewer 
watches content on Myco, they earn a part of the 
revenue and are empowered to contribute back to 
the content economy.
 

• Users directly contribute to the growth & success of 
the platform and get rewarded for their contribution.

• Users achieve reputational status within the 
community by growing and holding their token 
earnings allowing them to gain multiple benefits 
such as voting rights, subscriptions and collectibles. 

• As users transition into becoming creators there are 
no barriers to entry, or pre-requisites or minimum 
number of subscribers needed for them to create 
their channel and get enrolled in the Myco platform 
economy.

• On Myco, content creators start earning from their 
very first upload and view. Unlike the high thresholds 
for monetization and restrictions of platforms like 
YouTube and TikTok, there are no minimum 
monetization benchmarks on Myco.

Ad Revenue Split – Other Platforms Ad Revenue Split – myco

Monetization

• The myco platform aims to provide a shared 
monetization system that offers absolute 
power and ownership for viewers, 
democratized decision-making, and a 
community-led approach.

• Viewer 35%, Creator 65%, Platform 0%
• No minimum monetization benchmarks. 

Creators start earning from their very first 
upload and view.

• Content consumption currently lacks 
incentivization for consumers, power, 
decision-making, and a sense of 
community.

• Viewer 0%, Creator ~55% or less, Platform 
~45% or more

• 500  Subscribers and 3k watch hours 
required for Youtube and 10k to 100k 
views required for the likes of TikTok

Transparency
Powered by decentralized storage and a 
transparent economic layer sitting on the 
blockchain.

Decisions are solely at the platform's 
discretion and there is no transparency on 
offer.

Platform
 – 50%

Creator
 – 50%

Viewer
 – 35%

Creator
 – 65%

Viewer: 0%
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Getting all your video content needs in one platform; no 
need for 6 different platforms. 

Earning by watching Sports, TV, film and UGC Videos. 

Participating in the creative economy of the World as a 
Viewer – being part of the creator community.
 
Content creators uploading their videos and earning with 
no barriers to entry; monetizing their first impression & 
building their own communities. 

Filmmakers pitching their stories directly to consumers, 
getting voted, getting funded right away. 

Distributors, partner channels and library owners uploading 
their thousands of videos on a platform that lets them own 
their streaming economy entirely! 

The Product





Creators
& Viewers in

190+
Countries

200k 1.6m 100k 10.5k 100k 2m 100k

22m Registered Users

7m MAUs  

500k-1m DAUs

200+ Live Sporting Events 

3m Videos on Platform

2k Popular Creators & Partner Channels

40mins Average Watch Time on Platform

30m+ Micro Payment Transactions 

10k+ Licensed Titles 

100+ MyOriginals 

200+ Companies Advertise on Myco

AMERICAS

10%

EUROPE

5%

MENAP

73%

AFRICA

5%

REST OF ASIA

5%

OCEANIA

2%



During ICC World Cup ‘23



Original Content & SportsOriginal Content & Sports



Some of Our Partners

A black and blue 
text with black lines

Description 

A logo for a film 
festival

Description 
automatically 

CONTENT PARTNERS

SPORTS PARTNERS

BRAND ADVERTISERS

https://myco.io/viewAllVideos
https://myco.io/viewAllVideos


Recent Deals & Partnerships 





Leadership



Board of Directors



Watch It. Earn It. Own It.
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